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Bloomingdales
Holiday 2014
Catalog

Book design, cover design, illustration,
and lettering for the 2014 Bloomingdale's

Holiday Catalog

Client: Bloomingdale’s

Art Director: See Cheung,
Christopher Miller

Agency: Chandelier Creative

6 X 9in; 240 pp;
16-page full-color insert
Published: Holiday 2014
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Imigrante
Thesis
Book

Written, Designed and lllustrated by Lydia Ortiz.
Senior thesis project for California College of
the Arts’ BFA in Graphic Design program.

8.25 x 10 in; 260 pages
Full color with

8-page 4-color

screen printed and
acetate insert

* 2012 Senior Thesis
Award recipient

* Featured in Design and Ethics:
Reflections on Practice,
published by Routledge.



Lydia Ortiz

o Graphic Design

o

Illustration

The migration of an individual begins a paychosocial process with
lasting effects on identity. This play in identity construction ultimataly
produces a uniquely augmented identity, one that is neither old or new,
but instead complex and layerad.

Drawing from my background as Filipine and soon to be American, |
hawve collected in this book, an unusual narrative that looks into my own
augmanted persona. In a way, this is a very familiar plot, one that we've
sean a lot in autobiographical books and movies, where the immigrant
comes o America to take a shot a1 the American dream. But this book
is a bit stranga, it is stll the same story but it's vold differently because
I'm 1elling it

My experience as an immigrant Is the biggest adventure of my life so
far and you will get to take a peek at it. The chapters in this book were
inspired by the ‘Welcome To America’ immigration packet given to me
when | first came here. This book's structure is based on the glossary
of the packet, arranging each narrative alphabetically, giving order to
an extremealy chaotic experience. The characters you'll see in the book
are abstract representations of the protagonist, the immigrant, and the
author: myself. These characters' forms are constantly changing in each
narrative, a rendition of how | constantly wrestled with cultural, social,
political, and religious differences and this book does a great job in
telling how each experience has changad me anaw.

By exploring certain identity shifts that | have undergone as a 19 year
old immigrant coming here from the Philippines, this book hopes 1o
illuminate the complexities of identity and self that we all face when
entering a new place, and how we move forward.

| hope you enjoy exploring this narrative as much as | enjoyed telling it.
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Old Navy,
Brand Video
Graphics

Agency: Chandelier Creative
Art Director: Michael Scanlon

March 2015
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Friends with You
x Central Embassy

Branding for Central Embassy’s 1st Year Anniversary,
N collaboration with Friends with You.

Client: Central Embassy
Colloaboration: Friends with You
Agency: Chandelier Creative

Art Director: Kim Ho
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YOU’'RE INVITED?

(IT'S OUR BIRTHDAY)

CENTRAL EMBASSY
+

3’%{% “‘

YOU’RE INVITED?

(IT°S OUR BIRTHDAY)

CENTRAL EMBASSY

Event Lock Up, and Single Page Print Ads
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YOU'RE INVITED! YOU'RE INVITED?
(IT'S OUR BIRTHDAY) (IT'S OUR BIRTHDAY)
CENTRAL EMBASSY CENTRAL EMBASSY
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YOU'RE INVITED! YOU'RE INVITED!
(IT'S OUR BIRTHDAY) (IT'S OUR BIRTHDAY)
CENTRAL EMBASSY CENTRAL EMBASSY

Tt et

Single Page Print Ads, Published in multiple publications in Thailand.
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Double Page Print Ads, Published in multiple publications in Thailand.
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Designed patterns using Friends with You illustrations for event Installations.
These patterns were used in elevator banks, glass panels and other wayfinding materials.
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Terry Richardson x
Central Embassy

Designed layout and graphic toolkit for Central Embassy’s
One Life campaign with photographer Terry Richardson,
web and social media posts.

Client: Central Embassy
Art Direction: Sean Hoang
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FASHION

CENTRAL EMBASS

Terry Rlchardson X Central Embassy, Social Media Posts, Facebook & Instagram, 2015
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CENTRAL EMBASSY

PETE PHONPRAPHA
SOCIALLY CONSCIOUS VISIONARY.

Lotay PLOY HORWANG
ARTIST EDITOR

7

CENTRAL EMBASSY

LS

PANCAKE
ACTRESS

BURIN BOONVISUT “TEERAWAN PANGSRIWONG
MUSIGIAN TASTEMAKER

MATINA SUKHAHUTA, PIMDAO SUKHAHUTA,

way
ENTREPRENEUR KLAIDUEN SUKHAHUTA FASHION DESIGNERS

ONFE LIFE /INFINITE POSSIBILITIES

COME SHOP FASHION / DESIGN / ART / CULTURE / MUSIC / FOOD.
BTS GHIT LOM AND PHLOEN GHIT STATION TEL 02 119 7777 FB FACEBOOK.COM/CENTRALEMBASSY IG @CENTRALEMBASSY CENTRALEMBASSY.COM

CENTRAL EMBASSY: FASHION: AP.C., BOYY, CHANEL, GHRISTIAN LOUBOUTIN, GIVENCHY, HERMES, KENZO, LEVI'S VINTAGE, MAISON MARTIN MARGIELA, RALPH LAUREN, SAINT LAURENT, SRETSIS, TOMS, ZARA DESIGN: ALEXANDER LAMONT, ISTUDIO, OMEGA

FOLEX GULTURE: EMBASSY DIPLOMAT SCREENS (CINEMA). SEPHORA. SIWILAI CONGEPT STORE, TRUEFITT & HILL, 20 NAILS STUDIO FOOD: DEAN & DELUCA, EATHAI, HONG BAD, IPPUDO, PAUL, SOMBOON SEAFOOD. WATER LIBRARY CENTRAL GHIDLOM

FASHION: GLUB MONAGO, DKNY. LONGCHAMP, MNG, PLEATS PLEASE, STEVE MADDEN, TOPSHOP, TOPMAN, TORY BURCH DESIGN: JONATHAN ADLER, MONTBLANC, PANDORA CULTURE: KIEHL'S, MAC, MUJI, SANRIO FOOD: GREYHOUND, TOPS SUPERMARKET

26
Terry Rlchardson X Central Embassy, Print Ads, 2015
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Terry Rlchardson X Central Embassy, Billboards, 2015
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Portals
lHlustrations
+ Apparel
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Chronicle Books,
Chainsaw
Confidential

Book design, cover design, illustration, and
typesetting for Leatherface's memoir,
Chainsaw Confidential.

Client: Chronicle Books
Author: Leatherface himself!
Art Director: Michael Morris
6 X 9in; 240 pp;

16-page full-color insert
Hardcover with jacket
Published: Fall 2013
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Grande
Animales
Alphabet

Hand-collaged lettering using vintage
llustrations of art forms in nature and

Mmagazine cut-outs of figures.

Personal Project
32 hand collaged
8 in x 10 in pieces



Lydia Ortiz o Graphic Design o lllustration




Old Navy,
Show Me
the Bunny

Logo design, character design and illustrations
used for bunny mascots, bunny ears, vehnicle
wraps, stickers, and coloring sheets.

Client: GAP Inc., Old Navy
Art Director: Jonathan Hess
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Disnhey,
A Year in
Animation

Cover design and layout explorations that fit
into Chronicle Book's existing system for
Disney’'s annual box calendar.

Client: Chronicle Books
Art Director: Michael Morris, Neil Egan
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A YEAR OF ANIMATION
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Old Navy,
Fall in Love

Campaign Icons

Developed and illustrated a set of icons to be
used for Old Navy's 2014 Fall in Love campaign.

Client: Old Navy
Art Direction: Paul Tew, Jen Shuman
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Chronicle Books,
Hand Crafted
Candy Bars

Book design, cover design. Illustrations,
nand-lettering done for /2 candy recipes.

Client: Chronicle Books

Art Director: Alice Chau
Photographer: Joseph De Leo
8 3/4 x 8 in; 160 pp;

50 color photographs
Hardcover

March 2013
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Old Navy,
Holiday
Gift Cards

Graphic design and illustrations done for
10 of Old Navy's Holiday Gift Cards series.
Printed for in-store gift cards and digital
e-cards.

Client: GAP Inc., Old Navy
Copy writer: Corbin Cloward
Art Director: Jonathan Hess
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Chronicle Books,
Chocolate Chip
Cookies Book

Hand lettering and character development for
80+ black and white character illustrations.

Client: Chronicle Books
Art Director: Vanessa Dina
7 x 8in; 128 pp;

28 color photographs,

82 b/w illustrations
Hardcover

August 2013
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Old Navy,

Seasonal
Circulars + DM

Layout design, typographic lock-ups, pricing,
coupon design, and photo selections, for
Old Navy's newspaper circulars and

Direct Mail from 2015-2014,

Client: GAP Inc., Old Navy
Production: John Robertson
Copy writers: Jane St. John,
Corbin Cloward

Art Director: Jonathan Hess,
Leigh Harman
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Chronicle Books,
2012 Holiday
Video

Co-created Chronicle Books promotional
noliday video. Concept and execution: story-
boarding, production and paper engineering

*Featured in Felt and Wire website blog.

Art Direction: Laura Bagnato
Designers: Lydia Ortiz,
Kelsey Premo Jones

Tina Hardison

Music by: Ben Kasman
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Guild of
Book Workers,
Exhibit Invitation

Invitation design, typographic collage for
Designed Bindings, An exhibition of 26 different

bindings of the Pictorial Webster's Dictionary.

Client: Chronicle Books,
Guild of Book Workers
Art Director: Michael Carabetta
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26 Bindings of the Pictorial Websters Dictionary
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sl mif a. snllE wm on copies of the same book { Prerorial Webiters Dicticnary United States 90026
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Federico Lorca,
A Poster
Biography

Layout design, typographic collage,
history, and visual research done for
Federico Garcia Lorca’s biography.

California College of the Arts
Design Instructor: Jennifer Morla
24 in X 36 in

Full color



Lydia Ortiz o Graphic Design o lllustration




Lydia Ortiz o Graphic Design o lllustration

Do 1921
AT,
Flavor o
the Earths:

Federico Carela-Loroa was a
crealive child whe delighted
in fig chiladfood and re-
called it with greal affection,
Lorea's earliest memories

of childhood have a strong
flesver of the earth, readons,
sky, and solitude.

Meq Manuel de Falln, Spanish 1933
composer of clarsical muse, Gar-
cin Loren eedlnborated with Man:
el de Falla, becoming an expert
pannist and guitar plaver. Learmed
and loved how to play Flameneco
s

Buenos Aires. Federioo toured
with the Bareaca. They performasd
anel Lorea directed Blood Wed-
ding Marin Pineda, The Shoe
Maker's Prodigeus Wife, Dan
Cristobal's Puppet show, and La
dnma Boba. Lorea = amazed at
the siaccess ol his works and on

| his growing popularity.

DRNA ROSITA,
?_ O

1919

Laoren enrolled in & schood in
Mudrid called Ressdencia de
Estudinntes under the direction
of Alborta imirg Fraud, Thas
school was deseribed ns m spin-
tual hame whore they can forge
arl purify in the studenta’ young
hearts the deep love of Spain
which thiy will create and make
with their own hnnds.

=

4

GRANADA,
GARDEN
7

= Buenos Aires is a city of three
meileon cihabbmala, bud s 80
many phologrophs have appeared
in theaea big datly newea papers
thard Fm very popalor and ey
recoguise meon the strecia”

1895

Due to his success in Buenos
Abros, Lorea schbeved Rrancial

independence,

oftene 5 - Federico Gurein
Larea was bors s Andalusin,
Spaan the same year as the
Zpanish-American War,

DA
Federioo made [riends with poet
Rafael Alberti, ilm maker Luis
Baifisel and painter Salvador
Dnli. He scquired new visions of
his Feapansilil
Mude condact with muny of
Laoren's family moved to Granndn Spains leading writers and ingel-
lectuals, Foreign antellectuals
arsl writers would visit and talk
at the Residentes lectures.

1824

1935

Lascen linshesd new works ansd
revised odd ones. Yermn, Donn
Rosita the Spinster, The House
of Bernardn Alba, Lament for
lgaacis Sanchez Moijas more

on “sexual, social and religious
themes."” He focwsed his work
aml effort to the resovation of
the Spanish stage. He also enlbed
for the “return o tragedy”™ and &
“return to poetry”.

1909

goward soc-

T laiw the da
¥ bave feeling tied
b ir ia ali wy

var o the
warih. The earih,
the Sells, b
wrought gread
Phings in my fife
The b
warth, o
roseniry Jolk are
suggesiion fo omly
a friv peaple. [
rapisre Whem with
the wame oddl ApiFid

Larea was ina lyrical opora
collnboration with Manuel de
Falla starring Lola the nctress,

s,

o yars ™

Yermn was being attncked as “im.
marnl” and even “parnographichy

the rght-wing pross.

=1 el o om fTghling Io preseroe
the freedom el saves me... For
culumnies, horrors, aad inquisito-
rial robes thal they want fo hang
an e, § brie a healthy rain on

prasant ughler.”

1929

Loren’s old teacher offered to trav-
ol with him to New York where
he would have the opportunity to
learn English, live abroad, and
perhnps renew his work.

1928

Loren published in his literary

Devotion & i
Depression: o i o

painter extols his aesthetic (Fh
- : 5 Haly Cxjectivity. The treatment
Tn my Saini Sebastian’ I of the martyr as n homosexusl
rementber you, ™ Salvador Dali
replied to Garcia Lorea, refer-

1830

| Lorca compiles pocms, bectures
and letters endith “A Poet in
New York™ m hnunting, mema-
rable vislon of the American
civilization and of the solitade of
modern man,

YERMA

Furat frip §o { liafka, Spain,
Salvador Dali invites Lores to
J ik Mole Waal 1

poon. During Salvador Dali's
“Lorea {Federico Garein Lorcad

With Larca's father fanding the
trip. be embarked on the (Mym-

TR
I

Th palitical atmesphere
in Madrid was unbearably
tense and unsiahle.

“Dheardde Leeief e in ther
wotnd af five in the
afterroon, As T hove
ol iporried fo be born,
I do net warry fo die.”

A Death
in Granada

Larea was to be an eorly oa-
sueelty of the Spanish Civil
Wer, Intellectuals were
considered dangerows by
Frioneo's Neltonolists which
lead fo Lorea’s arrest and
viedent death,



Chronicle Books,
Geek Battle
Board Game

Character development, lllustrations and board
game layout done for Geek Battle board game.

Client: Chronicle Books

Art Director: Michael Morris
Hinged hardcover box:
51/2x51/2 x 3 3/10 in;
game board: 10 x 10 in;

1 D12 (twelve-sided die),

1 D6 (six-sided die),

4 player pieces pp;

July 2012
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Chronicle Books,
Balls on the Lawn
Book Design

Book design and book cover design
for Balls in the Lawn.

Client: Chronicle Books

Art Director: Michael Morris
5x7in; 128 pp;

Paperback

March 2014
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Chronicle Books,
Decorate
Notebook

Designed cover options for Decorate
Notebook, an interactive companion
guide to the international bestselling
book, Decorate.

Client: Chronicle Books

Art Director: Allison Weiner
8 x 10 in; full color
Paperback

October 2012
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DECORATE
NOTEBOOK

An Interactive Guide to Planning, Creating,
and Styling Your Space




Album
Cover Art

Photo selection, design direction and
album cover art compositions.

Client: Ania Dabrowska
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Hue Leggings
Branding and
Icon System

lcon design and typographic systems
for Hue's leggings, socks, liners, etc.

Client: Hue
Agency: Chandelier Creative



o Illustration

Lydia Ortiz o Graphic Design

STYLETECH FINAL ICONS

DR O

BLACK OUT

SEAMLESS

PERFORMANCE SOCKS ICONS

O® @

BREATHABLE g l

MOISTURE
WICKING

>35>
>35>

COMPRESSION
LEG SLEEVE

SECOND SKIN

ERGONOMIC

76
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LINER STYLES ICONS

)

210

HIGH-CUT CLASSIC

O 6O

HIDDEN TOE COVER
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PEEP TOE
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SLING BACK
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Typographic Lock Ups for Hue’s Sports Socks and Stockings



Gyde Branding,
Website and App

Web design, app design, branding, icon design,
llustration, for Gyde.

Client: Gyde*
Agency: Chandelier Creative

*Gyde is an international tour guide network. The company is currently developing
the Gyde app and website which allows consumers to submit curated trip requests
for tour guides in Berlin, Bangkok, Buenos Aires, Prague and Istanbul.
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Custom Illustrations for Website
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Old Navy,
Social and Digital

Developed an on brand typographic system for
Old Navy's social, digital, and video posts.

Client: Old Navy
Art Direction: Michael Scanlon, Jonathan Hess



Lydia Ortiz o Graphic Design o lllustration

ﬂ Old Navy

Ya'll ready to have some fun tonight?!

"‘._‘

/6 i

L B

ONE LUCEY WINNER

Like Comment Share
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2,580 paople like this. Most Relevant -

145 shares

Graphics used for TV spots and social media, 2014
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Lydia Ortiz

o Graphic Design o lllustration

m Old Navy

"Gimme that coat!" Check out our latest spot featuring Amy Poehler and our
outerwear.

Eruntooldnavy

Like Comment Share

427 people like this. Maost Relevant =

Graphics used for TV spots and social media, 2014




Lydia Ortiz o Graphic Design o lllustration

Old Navy
December 10, 2014 - #

Who's ready for their favorite gifts from Julia Louis-Dreyfus? We thought
you'd say yes. Check out her new spot and stop by Old Navy for great gifts
for §2, $4, 56, and $8.
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iy Like B Comment = Share

321 people like this. Most Relevant -

Graphics used for TV spots and social media, 2014



lllustration & Design
for Spaghetti Ho

llustration, design, social media posts for
San Francisco drag gueen, Spaghetti Ho.

Client: Spaghetti Ho
Art Direction: Lydia Ortiz
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